


South Delta United Soccer Club (SDU) is the largest youth sports club in Delta, British 
Columbia. The club currently competes at a variety of levels, recreationally and 
competitively, largely in the Greater Vancouver Region. The club offers programming to 
children aged 3-19 years old.

The following was a project undertaken as a strategic re-adjustment of the main visual 
asset representing the club.

The redesign project for SDU was undertaken to align the club’s main visual asset with 
contemporary usage and application across multiple mediums and platforms.



 



Upon review of the previous visual asset, we see problems of a technical nature that do 
not align with the desire of the club to meet the needs of a modern, frontrunning, 
influential club. The inflexibility of the previous logo for use in growth areas of the club, 
such as, social media and web applications, made it difficult to gain traction in those 
areas as icon use was scattershot and inconsistent, resulting in clipped corners, 
indecipherable elements, and illegible text. The use of bold vibrant colours, provided 
ample content to draw from, but no clear direction to one or two of those. As a result it 
earned the nickname “The Crayon Box”.

From a technical perspective, the fonts in use are incompatible san-serifs, creating and 
imbalance. Adding to the effect, kerning is inconsistent preventing legibility and balance 
between the 2 areas of type. “UNITED” is stretched awkwardly, arching across the width 
of the banner. Surrounding elements of the sun, water and fields (?) are representative of 
the surrounding area. Many clubs locally have similar badges representing these same 
elements. The Shield element moves from thick to thin and thick again throughout, leaving 
a disjointed feeling across the entirety of the design and creating difficulty and 
awkwardness in use tonally.





As mentioned, technical + stylistIc problems are a clear opportunity to restructure, 
improve, and renew the visual identity. 

To honour the intent of the original design, an alternative was offered, in draft form, to 
the board which addressed many of the technical imbalances.











Upon review, it was decided by the board that a movement away from the original logo 
design was desired.



Upon review, it was decided by the board that a movement away from the original logo 
design was desired.
In the absence of traditional direction and feedback, it was decided to move away from 
the current visual asset towards other, more traditional components of global football 
identity, which aligned with the flexible contemporary needs of a modern brand identity.  

The lone criteria for the development was to achieve a traditional look that combined the 
flexibility of modern usage (social icon, poster, environmental) and separation from other 
local soccer clubs.





Upon review, it was decided by the board that a movement away from the original logo 
design was desired.
Many of the most grand, traditional, and humble, sports clubs across the world use their 
initials as a representation of their identity.

Many traditional monograms use Victorian or Tuscan decorative lettering, commonly 
used during the period of club founding and development at these clubs.

For similar reasons to today, these marks were developed due to the ease of 
reproduction, the lower costs associated with single colour printing and embroidery, and 
easy recognition.











Upon review, it was decided by the board that a movement away from the original logo 
design was desired.
To compliment the monogram, it is important to develop the traditional crest and 
elements in order to build out assets which are ideal for use across platforms. 

Despite the fact that the monogram is a visual asset which is able to stand on its own, the 
development of additional brand elements allows for specific, unique, tied-in aspects of 
the brand to be used for specific programs and initiatives as needed.



Upon review, it was decided by the board that a movement away from the original logo 
design was desired.
Star systems have been used since the 1950’s in order to distinguish items of recognition 
that are important to specific clubs. Many clubs use the star as a representation of 
winning a certain championship or league. Juventus of Turin, Italy was the first club to use 
the star to recognize ten league championships. Brazil was the first country to display 
stars above their country’s badge, in the 1960’s, to represent their World Cup titles.

The star, as it relates to South Delta United, is representative of the two distinct 
communities of Ladner & Tsawwassen, their collaboration, unity, and progressive 
decision to create a new club out of 3 previous clubs.
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Upon review, it was decided by the board that a movement away from the original logo 
design was desired.
The shield is an ever present component of nearly all football or soccer badges, as seen 
on in the previous graphic. Tradition states that knights marked themselves with a coat of 
arms, which included a seal, in order to to be recognized in full armour. With the growth 
of soccer, initially in England and Scotland, teams began to travel. Most clubs initially 
only wore stitched crests on their kits for big occasions, such as cup finals, and they were 
frequently just reproductions of their town or city's coat of arms, or significant landmarks.

The Shield we use for South Delta United is taken from, what is thought to be, one of the 
first soccer teams representing South Delta - The South Delta Traders (pictured over).









Upon review, it was decided by the board that a movement away from the original logo 
design was desired.
The shield and monogram rest atop two circles. The circles here are representative of the 
pathway surrounding the Cenotaph at Memorial Park in Ladner. Yearly, we gather to 
remember, as a community combined, the sacrifices of those individuals who represented 
Ladner and Tsawwassen in order so we may enjoy the lives we do now. The circular 
pathway around the cenotaph, where people have come to stand for generations, to pay 
their respects, is represented here as a unifying element and a reminder of the common 
bonds we all share and have the obligation to perpetuate for future generations.







Upon review, it was decided by the board that a movement away from the original logo 
design was desired.
Like the circles, the colours of the crest are inspired by the Cenotaph at Memorial Park in 
Ladner. 

For many people of all ages, who live in South Delta, the cenotaph is a place of 
inspiration, humility, honour, and one that signals bravery, honesty, and respect. Values 
we share as a club at South Delta United.

The Old Gold in the crest is inspired by the placards on each side of the base of the 
cenotaph.

The Heritage Grey of the shield background is taken from the cenotaph itself.

The Vintage Black is taken from the names inscribed on the sides of the cenotaph.





Upon review, it was decided by the board that a movement away from the original logo 
design was desired.
The Maple Leaf is one of the strongest symbols of our country and we are proud to 
represent all of the qualities that make us proud to be Canadian. Tough, hardworking, 
brave, amongst many others.

























Upon review, it was decided by the board that a movement away from the original logo 
design was desired.
The new identity provides multiple solutions the previous logo was unable to manage.

The flexibility of components and true meaning of multiple features within the design spek 
to the identity of South Delta itself and aims to capture, over time, those qualities we are 
all proud of - honour, bravery, respectful, humble, honest, tough, strong, modern, and 
unique.

From a technical perspective, the new design solves the problems of flexibility and 
transference between mediums and platforms. It is an imposing, professional, and 
powerful mark that makes an instant impact, informed by our history, with a view to 
represent us in the modern day and beyond.


